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Section B
Answer any TEN questions (10 x 2 = 20 Marks)

Name the stages of the buying decision process.

Write a note on Post- Purchase evaluation.

What is the cognitive stage in consumer behavior?

Describe mental accounting.

Write a note on branding?

Define conditioned responses.

Expand PEST factors in marketing.

What is the role of collaborators in marketing?

Brief Core product.

Discriminate consumer products from industrial products.

. How can a brand be timeless?

. What is marketing plan?

Section C

Answer any FOUR questions (4 x 5 = 20 Marks)
Discuss Maslow's hierarchy of needs.
Enumerate five Cs analysis in marketing?
Diagnose the four subcategories of consumer products.
How does a Product Life Cycle work, and what are its primary functions?
Elucidate the importance of two-way communications.
What are the components of the PEST analysis and how it is used?
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